
2013 PROGRAM RECAP



3

The stars were aligned as Macy’s and Golf Digest capitalized on the 
excitement surrounding the 2013 golf season with the integrated 
marketing platform Teed Up 4 Style. 

Golf Digest leveraged our exclusive relationship with the PGA Tour to create 
a custom activation to build further brand awareness for Greg Norman for 
Tasso Elba only at Macy’s. 

To do this we joined forces for a series of entertaining events at several PGA 
Tour stops. Young tour star and face of Greg Norman for Tasso Elba only at 
Macy’s Bud Cauley talked golf and style with Golf Digest Fashion Director 
Marty Hackel, and fans were invited to hit balls with the very clubs used by 
both Cauley and two-time major champion Greg Norman.

This multi-platform marketing strategy raised awareness, elevated exposure 
and drove sales for the Greg Norman for Tasso Elba only at Macy’s brand 
through curated experiences that touched 377,000+ golfers.

EST. TOTAL PROGRAM IMPRESSIONS: 4,060,908,567
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PRINT
Seven (7) ad pages (5 single, 1 spread), 

three (3) Leaderboard  recaps (6.5 million+) 
and October pub letter (4,000 distribution)

Est. impressions: 58,504,000

E-MAIL
Four (4) dedicated e-mails

Est impressions: 42,500

TABLET
GD Digital Edition exposure from 

ad campaign and Leaderboard 
recaps (150,000 circulation)

Est. impressions: 1,350,000 

CONSUMER 
TOUCH POINTS
Golf Digest tapped into its 
collection of assets to engage 
users around the platform. 
Here are the results.

SOCIAL
Golf Digest promotional, editorial  

and brand Twitter handles;  
as well as Bud Cauley, Macy’s and 

Greg Norman Twitter support
Est. impressions: 500,000+

DIGITAL
House banner campaign across  

CNP men’s collection sites; exposure  
on GolfDigest.com “Perks”  

channel (3 months)
Est. impressions: 101,134

EXPERIENTIAL
Inside-the-gates activation at

 three (3) PGA Tour events
Est. impressions: 377,000

RETAIL
Pre-promotion gift with purchase at  

11 participating doors in three (3) markets; 
two (2) dedicated events in two  

(2) key markets 
Est. impressions: 1,000+/-

PR
Local TV, print, radio coverage

(est. impressions: 32,933),
April-June issue media 

Est.impressions: 4,000,032,933

TOTAL EST. PROGRAM IMPRESSIONS: 4,060,908,567
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LEVERAGING THE  
AUTHORITIES IN THE 
BUSINESS TO LEND 
IMPLIED EDITORIAL 
CREDIBILITY TO  
GREG NORMAN  
FOR TASSO ELBA  
ONLY AT MACY’S 

MARTY HACKEL
Golf Digest Fashion Director

STINA STERNBERG
Global Golf Director



Two (2) Macy’s retail events:
> Bud Cauley + Marty Hackel appearance at Macy’s Polaris on May 28, 2013

> Bud Cauley + Stina Sternberg appearance at Macy’s Montgomery on June 25, 2013

Three (3) inside-the-gates events:

May 6-19, 2013 June 17-30, 2013June 10-18, 2013
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PGA TOUR ACTIVATION—EXPOSURE 
AT THE HIGHEST LEVEL OF THE GAME
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INSIDE THE GATES AT THE  
HP BYRON NELSON CHAMPIONSHIP
Pre-promotion, May 6-14, 2013: 
> 	400 any-day passes to the HPBN provided as a gift with purchase. For a spend 	 	

	 of $125 or more, customers received two (2) any-day passes to the HPBN   

> 	Gift with purchase was activated at six (6) Dallas-based Macy’s 

> 	Retail promotion (posters, flyers, e-mail campaign) 

> 	GolfDigest.com house banner campaign (pointing people to the “Perks” 				 

	 channel to learn more and to enter to win) 

> 	Promotion on GolfDigest.com “Perks” channel

> 	Joint social and PR effort

Inside-the-gates activation, May 15-19, 2013:
> 	Custom 10x20 tent and brand experience (i.e., side walls, video loop, pull-up
	 banners, table cloth, social experience) 

> 	Two (2) brand ambassadors outfitted in Greg Norman for Tasso Elba only  
	 at Macy’s during the entire five-day event (four unique looks for each BA) 

> 	Social experience: Guests had the opportunity to take their picture on the cover 	
	 of Golf Digest (custom Golf Digest backdrop and digital cover lines) 

		  - Covers (with pre-populated comments regarding the users’ experience 
		  at the HPBN with Golf Digest) were printed and posted to any/all social 		
		  channels selected by the consumer 

> 	Macy’s 20% off coupon distribution

> 	Sweepstakes to win a signed Bud Cauley staff bag

> 	Distribution of Golf Digest’s May Fit Issue
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INSIDE THE GATES AT THE  
HP BYRON NELSON CHAMPIONSHIP
Post-event recap: 
> 	Golf Digest Leaderboard featured in the October issue

> 	Promotional GolfDigest.com “Perks” channel

Program metrics 
> 	Approx. 200,000 guests came through the gates over the 
	 course of the five-day activation

> 	1,000 photos taken and posted to social media

> 	300 sweepstakes entries

> 	2,000 coupons distributed

> 	400 any-day passes delivered as gift with purchase of  
	 at least $125 in merchandise
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PROMOTION
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PROMINENT BRANDING & 
CONSUMER CALL TO ACTION
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CONSUMER EXPERIENCE
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CONSUMER EXPERIENCE

MULTIPLE CONSUMER TOUCHPOINTS FOLLOWING ONSITE EXPERIENCE

text twitter facebook instagram emailprint

SOMETHING FUN TO: TWEET, POST, CHAT
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RETAIL EVENT AT MACY’S POLARIS MALL

May 28th–timed around the Memorial Golf Tournament:   

> 	Q&A with Golf Digest/Golf World Fashion Director Marty Hackel and PGA Tour player Bud Cauley

> 	Player and editor signing (glossies were provided for customers)

> 	DJ played tunes

> 	Guests shopped

> 	Gift with purchase: For a spend of $50 or more, customers received an EA Sports TIGER WOODS  
	 PGA TOUR 14 game (Bud is featured in the game)

> 	Passed country-club themed cocktails and appetizers

> 	Two (2) EA Sports TIGER WOODS PGA TOUR 14 game stations pre-set to Bud Cauley as the golfer 

> 	Golf Digest issues 

Pre-promotion:   
> 	Retail promotion (posters, flyers, e-mail campaign)
> 	Dedicated Golf Digest e-mail
> 	GolfDigest.com “Perks” promotion
> 	Social effort supported by Macy’s, Bud Cauley and Golf Digest
> 	Joint PR and social effort

Post-event recap:   
> 	Golf Digest Leaderboard listing in the August Issue
> 	Promotion on GolfDigest.com “Perks” channel
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II

RETAIL EXPERIENCE
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RETAIL CONSUMER EXPERIENCE
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RETAIL PROMOTION
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GOLF DIGEST HOT LIST TOUR AT THE  
TRAVELERS CHAMPIONSHIP
Pre-promotion, June 10-15, 2013:  
> 	100 any-day passes to the Travelers Championship provided as a gift with purchase. 
    For a spend of $100 or more, customers received two (2) any day passes to the  
	 Travelers Championship  

> 	Activated at two (2) Connecticut-based Macy’s

>  Retail promotion (posters, flyers, e-mail campaign)

> 	GolfDigest.com house banner campaign (pointing people to “Perks”  
	 to learn more and enter to win)

> 	Promotion on GolfDigest.com “Perks” channel

> 	Joint social and PR effort

Inside-the-gates activation, June 18th, 2013:
> 	On-the-range activation: Hit the Pros’ Clubs where guests could  
	 hit Bud Cauley and Greg Norman’s actual clubs
> 	Two (2) brand ambassadors outfitted in Greg Norman for Tasso Elba only  
	 at Macy’s for the day 
> 	Fashion Ambush hosted by Marty Hackel: Selected event guests were  
	 made over in Greg Norman for Tasso Elba only at Macy’s and captured on video
> 	Bud Cauley and Stina Sternberg Q&A: Guests enjoyed an intimate inside-the-ropes 		
	 discussion with PGA Tour player Bud Cauley and post-chat signing.  
	 Video was captured
> 	Macy’s 20% off coupon distribution
> 	Sweepstakes to win a signed Bud Cauley staff bag
> 	Distribution of Golf Digest’s June issue
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INSIDE THE GATES AT THE  
TRAVELERS CHAMPIONSHIP
Post-event-recap:  
> 	Golf Digest Leaderboard listing in the October issue

> 	Promotion on GolfDigest.com “Perks” channel

Program metrics
> 	Approx. 2,000 guests came through the Golf Digest 
   	Hot List Tour during this one-day event 
> 	100 sweepstakes entries
> 	Rich video content for Macy’s and Greg Norman to
   use across their digital and social channels
> 	2,000 coupons distributed throughout the week  
	 (at HLT event and GD Wifi booth)
> 	100 any-day passes delivered as gift with purchase  
	 of at least $100 in merchandise
> 	Robust social effort
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FASHION AMBUSH WITH MARTY HACKEL
CANDIDATE #1 > ROB LABARBERA



FASHION AMBUSH WITH MARTY HACKEL
CANDIDATE #2 > STEVE HENNESSEY



HIT THE PROS’ CLUBS ON THE RANGE



BUD CAULEY + STINA STERNBERG Q&A
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PROMOTION
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SOCIAL COVERAGE
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RETAIL EVENT AT MACY’S 
MONTGOMERY MALL 

June 25th—timed around the AT&T National:  

> 	Q&A with Golf Digest’s Global Golf Director Stina Sternberg and PGA Tour player Bud Cauley

> 	Private pre-event meet and greet for the First Tee of Bethesda/DC with Bud Cauley and Stina Sternberg

> 	Player and editor signing (glossies were provided for customers)

> 	DJ played tunes

> 	Guests shopped
> 	Gift with purchase: For a spend of $75 or more, customers received an EA Sports 
	 TIGER WOODS PGA TOUR ‘14 game (Bud is featured in the game)

> 	Passed country-club themed cocktails and appetizers

> 	Two (2) EA Sports TIGER WOODS PGA TOUR 14 game stations pre-set to Bud Cauley as the golfer

> 	Golf Digest issues 

Pre-promotion: 
> 	Retail promotion (posters + flyers)

> 	Promotion on GolfDigest.com “Perks” channel

> 	Social effort supported by Macy’s, Bud Cauley, Montgomery Mall, First Tee and Golf Digest

> 	Joint PR + social effort

Post-event recap: 
> 	Golf Digest Leaderboard listing in the September Issue

> 	Promotion on GolfDigest.com “Perks” channel
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RETAIL EVENT AT MACY’S 
MONTGOMERY MALL

IV
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RETAIL EVENT AT MACY’S 
MONTGOMERY MALL
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RETAIL EVENT AT MACY’S 
MONTGOMERY MALL

PROMOTION
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RETAIL EVENT AT MACY’S 
MONTGOMERY MALL

SOCIAL COVERAGE
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V



Pre-promotion, June 17-22, 2013: 
>	 150 any-day passes to the AT&T National provided as a gift with purchase.  

	 For a spend of $100 or more customers received (2) any-day

   	passes to the AT&T Championship  

>	 Activated at three (3) DC/Bethesda based Macy’s

>	 Retail promotion (posters, flyers, e-mail campaign)

>	 GolfDigest.com house banner campaign (pointing people to “Perks”

   	to learn more and to enter to win) 

>	 Promotion on GolfDigest.com “Perks” channel

>	 Joint social and PR effort

Inside-the-gates activation June 25-30, 2013:
>	 Custom 10x20 tent and brand experience (i.e., side walls, video loop, pull-up

    banners, table cloth, social experience) 

>	 Two (2) brand ambassadors outfitted in Greg Norman for Tasso Elba only  

	 at Macy’s during the entire six-day event (four unique looks for each BA)

>	 Social experience: Guests had the opportunity to take their picture on the cover 	

	 of Golf Digest (custom Golf Digest backdrop and digital cover lines)

		  - Covers (with pre-populated comments regarding the users’ experience 
		  at the AT&T National with Golf Digest) were printed and posted to any/all 		
		  social channels selected by the consumer

 >	Macy’s 20% off coupon distribution

>	 Sweepstakes to win a signed Bud Cauley staff bag

>	 Distribution of Golf Digest’s July issue

INSIDE THE GATES AT THE  
AT&T NATIONAL
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Program metrics 
>	 175,000 guests through the gate over the course  

	 of the six-day activation 

>	 1,479 photos taken and posted to social media

>	 575 sweepstakes entries

>	 2,000 coupons distributed

>	 150 any-day passes delivered as gift with purchase  

	 of at least $100 in merchandise

Post-event recap: 
>	 Golf Digest Leaderboard featured in the October issue

>	 Promotion on GolfDigest.com “Perks” channel

INSIDE THE GATES AT THE  
AT&T NATIONAL
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PROMOTION

6059



CONSUMER EXPERIENCE
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MULTIPLE CONSUMER TOUCHPOINTS FOLLOWING ONSITE EXPERIENCE

text twitter facebook instagram emailprint

On air
Sternberg appearance on the 

Morning Report Show, WJLA 
(ABC affiliate) in Washington 

D.C. on June 26 at 6:50am

SOCIAL COVERAGE



RECAP IN GOLF DIGEST

Publishers letter

Leaderboard

May 6-19, 2013 June 17-30, 2013

Featured in October comp copies

Listing in October Golf Digest
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May 10-18, 2013

Sizzle reels
Two 1½-minute films created 
and provided to Macy’s for 
multi-channel distribution
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GOLF DIGEST OCTOBER 2013
EDITORIAL COVERAGE OF GREG NORMAN FOR TASSO ELBA ONLY AT MACY’S
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